
COPY THAT CONNECTS
10 Tips for

Use an attention getting headline that speaks to your audience's desires or pains. Keep it concise and let it represent the
transformation you're about to provide them. Consider posing a question. Something like "Tired of X?", or "Ready for Y?" is
a great way to get your reader thinking about themselves and your solution. 
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Your Attention Please!

and Converts!

Use words your target audience actually uses to describe the situation you're going to solve for them. You want to leave
them thinking, "how did she get inside my head like that?" So how do you get those words? Check out the next tip...

Be a Mind Reader

Go straight to the horse's mouth and ask your ideal clients what they need or want. Interview them! Then pay close
attention and document what they tell you word for word. That info is marketing gold.

Use a Lifeline and Ask the Audience

We're often tempted to write about ourselves all over our website, especially on our "About Me" page. But your people
really want to know that you understand them. So gear your About page to share a little less about you and a little more
about who they are.  (Check out terrific examples of this          and 

It's All About Them 

here...)here

When you write your copy, think of an actual person who fits the criteria for your ideal client and speak directly to that
person. It's much easier to write to a real person than to the unknown masses. And it brings another layer of authenticity
to your voice.

Write to a Real Person 

Speaking of authenticity... The easiest way to connect with your audience is to just be yourself! If you wouldn't use the
word "extemporaneous" in casual conversation, you probably don't need to use it in your copy. 

Authenticity Rules! 

No, not with oils or watercolors, paint a picture with your words. The more vivid you can make the descriptions of the end
result you provide to clients, the easier it is for the reader to put themselves into that picture. Once they've experienced it
in their mind the decision to buy becomes a no-brainer.

Paint a Picture

Build credibility by sharing social proof through testimonials. The best testimonials highlight your client's before & after &
include a tangible result that was attained through your work together. 

Prove it!

If writing copy drives you crazy, it might be time to hire out. If it takes F-O-R-E-V-E-R, if what you write doesn't convert
like you want it to, or if you feel like your words don't accurately represent you and what you do, consider delegating the
task to a copywriter.

Know When to Say "When"

Your reader wants you to lead them somewhere, so tell them what to do next. Should they share your article? Buy your
product? Refer you to a friend? Give your readers some direction. You'll be surprised how eager they are to do what you
suggest!

Don't Forget Your Call to Action!

Here's our call to action. If this tool was helpful, please click & share it! And if you're ready to throw in the towel on
your own copywriting, contact us to learn more about how we can help make sharing your message easy and fun.

(Grab our free Killer Testimonials how-to here...)

https://amybirks.leadpages.co/10-copy-tips/
http://amybirks.com/yourcopyguy
http://amybirks.com/
http://www.because789.com/about-because-7-8-9/
https://amybirks.leadpages.co/copy-tips/
http://www.kevinannalaphotography.com/about/
http://amybirks.com/


7 Steps
to Kick Off Your Next Big Thing

Know your goal

Find the "BIG rocks"

List the tasks

Prioritize!

What's connected?

Make commitments

GET BUSY!

BONUS STEP:

Get clear on what you want your potential clients to
experience with your offering. Starting with the end in mind
ensures that all steps to come will be aligned with the vision.

BIG rocks, or milestones, are the umbrella categories that the smaller
tasks fall under, like, "plan my webinar" or "create my course". When
you can see the BIG rocks seperately, identifying tasks is super easy!

List all the tasks that you need to complete in order to check off
each BIG rock. From the examples above, these might include,
"create registration page" or "record course audio over slides".

Once you know all the "stuff" you need to do, prioritize tasks so you'll
know where to start. Ask: What's most important to success?

Does anything on the list have to come before
anything else in order to complete it?

Bust out the calendar and set dates
for completing tasks and BIG rocks.

Here's where the rubber meets the
road! Stay cool and take ACTION! 

Visit AmyBirks.com for even
more awesome tips, tricks,    

and videos to keep you
working smarter, not harder    

 in your business!

Stuck on 

how to start

that next big

project?

start here!

Did this
Spread the loveand share withyour friends!

tool help you?

http://amybirks.com/
http://amybirks.com/
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For more great tips
and tools to simplify
your business visit © 2014

What's your goal with this launch? Are you
trying to grow your list? Sell a product? Fill a
retreat? Start with the end in mind to ensure
your whole strategy leads you to that end.

What value can you offer to your
audience that will ultimately lead them on
a journey to KNOW, LOVE, and TRUST
you enough to want to make a purchase
from you? Come up with a topic from
the depths of your genius that relates to
your END RESULT offering to teach,
explain, or provide something of value to
your people.

Now that you've got a topic to focus on,
create a free offering for your audience to
download in exchange for their name and
email address. When it comes to free
content, the Ninja motto is "Be Generous!"
The more value you can offer, the more
trust you'll build.

Awesome! Your people have traded their
contact info for your fantastic, value-add
lead magnet, now it's time to get in touch.
Create a sequence of touch-points (i.e., 3
emails or videos) that continues leading
them on this journey to want to do business
with you. Remember to keep the touch-
points aligned with your topic & goal!

Here's where the rubber meets the
road. Your touch-points will lead
your audience to an opportunity to
hear more directly from you about
how super-awesome you are. Host a
call or webinar to expand your
teaching on your genius topic, with
the GOAL of the call being to lead
them to TAKE ACTION on that END
RESULT you identified in step 1. Then
don't forget to thank and nurture that
big, new list of yours! 
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